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ENGLISH VERSION

Instructions :

(1) All questions carry equal marks.

(2) Answer any four questions.

1 Explain the nature of modern marketing concepts, how
modern marketing concept different from traditional
marketing concept ?

2  What is Market Segmentation ? Explain various bases
of market segmentation in detail.

3  Explain the various stages of product life cycle with
suitable marketing strategy.

4  What is new product in marketing ? Explain the
process of new product development with example.

5  What is distribution channel ? State different types
of distribution middlemen and their function.

6  Write notes on :

(1) Types of Wholesalers.
(2) Importance of logistic decisions in marketing.

7  What is marketing communication ? State process
of marketing communication.

8 Write notes on :

(1) Methods of sales promotion.

(2) Factors influence to promotion mix.
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